higher home values.

The higher the home value the more likely they read the St. Louis Post-Dispatch and STLtoday.com.
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Deciphering the Chart:

¢ The chartis an audience profile for each medium. The market norm (100) represents MSA adults.
¢ Indexing at 121, the Post-Dispatchy/STLtoday.com audience is 21 % more likely than the market to own a home valued at $250,000 or more.

* In contrast, the average Subscription TV (Cable) audience indexes at 82. This means their audience is 18% LESS likely than the market to
own a home valued at $250,000 or more.

* The average Subscription TV (Cable) audience is also 7% more likely than the market to own a home valued UNDER $75,000.

¢ So... the higher the home value the more likely they consume the Post and STLtoday.com... and less likely they
consume broadcast media.
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1.3 million adults read us in print and online each week. For more information contact your Media Specialist or call 314.340.8909
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Source: 2008 St. Louis Scarborough Report, R2 MSA Adults. Audience Home Values Index: % of Audience in HHI Range vs. % of Market in HHI Range (Market Norm = 100)
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